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P R E S S  R E L E A S E  

 

M E I S S E N  C O N T I N U E S  P O S I T I V E  T R E N D  

Meissen, January 19, 2022. The Meissen porcelain manufactory once again 

continued its positive trend in 2021, despite the ongoing challenging con-

ditions. The strategy of systematic modernization and rejuvenation of the 

brand was continued, while preserving the artisanal production and safe-

guarding the cultural heritage of Meissen at the same time. 

In the past year, the manufactory was able to continue its positive devel-

opment despite considerable pandemic-related obstacles. The particular 

challenges of the past fiscal year included the months of lockdown, pur-

chase conditions in retail that have become more difficult overall, and the 

absence of foreign tourists with purchasing power, in particular those 

from Asia, the United States and Russia. In addition, the development of 

the key export business to Asia was severely impacted due to the very 

strict Covid measures there. Losses in the area of production were also un-

avoidable, whether directly or indirectly Covid-related. The increasing 

modernization of the product range and corporate image, the systematic 

expansion of online sales and the further development of existing retail 

partnerships compensated for at least part of the pandemic-related losses. 

Many employees went above and beyond and achieved extraordinary re-

sults in a year with strong repercussions overall from the Covid pandemic. 

It was unavoidable, however, that “Kurzarbeit” reduced-hours contracts 

had to be implemented in some areas. 

Amidst this challenging situation, revenue increased by just under €3 mil-

lion to €29.7 million (previous year: €26.8 million). The operating loss was 

once again reduced significantly, amounting to around €0.9 million (com-

pared to € -3.3 million in the previous year). This result includes, amongst 

other factors, Covid-related sales losses of around €8 million and cost-

saving effects from “Kurzarbeit” measures amounting to around €1.3 mil-

lion. This constitutes the smallest operating loss for the manufactory in the 

past 10 years. The overall result — after interest and taxes — is expected to 

be an annual net loss of approximately €1.6 million (compared to €-3.7 

million in the previous year).   

Given the extremely uncertain pandemic situation on a global level, a fi-

nancial forecast for the year 2022 is difficult at the current time. So long as 

the all-important foreign tourists with purchasing power stay away from 
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Germany and the strict regulations in Japan, Taiwan and China prevent 

free operation in these markets, adverse effects on business must continue 

to be expected. The expiry of the current statutory regulations on “Kur-

zarbeit” reduced working as well as rising wage tariffs and other costs will 

not make the situation any easier if the national and international effects 

of the pandemic continue. For the time being, we are cautiously optimistic 

in our outlook. 

 


